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LTK CPG 
Study

Scrolling the Aisles:

August 2024

http://www.youtube.com/watch?v=xPWnNFF-TAw


Campaign with casted CreatorsEarly adopting CreatorsEarly majority consumers Early adopting Creators Early majority consumers

Get personal. Scale faster.
LTK is the community where Creators run their businesses on LTK and 
personally share their campaigns with each other and consumers, 
creating virality with 40M avid consumers who double Creator reach, 
scaling brand awareness and sales faster.
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Shopper Study
METHODOLOGY
LTK’s 2024 Shopper Study conducted December 2023
with 1,312 participants, reflective of US population with 
97% confidence.

Holiday survey conducted on June 24-25, 2024 from 
1,125 participants,  reflective of US population with 
97% confidence.

The Brand Decision Maker Study was conducted in 
partnership with Northwestern University’s Retail 
Analytics Council, canvassing 164 brand decision 
makers in the US, from large ($1B+ in sales) to 
medium (<$1B in annual sales).
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CPG Creator 
strategies drive full 
funnel results.
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Positive impact of Creators on business 
growth and development is across the funnel.
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Source: LTK Brand Decision Maker Study 2023



 Proprietary | Confidential ©2024 rewardStyle Inc d/b/a LTK  6

@Jessicaleebeatty

Consumers Turn to 
Creators for Inspiration

LTK’s 2024 Holiday Shopper Study
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Holiday behaviors that have been influenced 
by Creators:

01 Cooking &

02 Gift shopping

03          & holiday sales/promotions (tie)

04 Family traditions & home decorating (tie)

05 Gift wrapping

06 Outfits & holiday dressing

07 Travel

Cooking & baking

Beauty routines
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CPG & Creators

From Discovery to 
Doorstep

#1
Ranks #1 for reasons 
consumers view Creator 
content.

#1
#1 purchase online from 
Creator recommendations.

RECIPES & COOKING BEAUTY & PERSONAL CARE

LTK 2024 Shopper Study
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LTK Creator CPG posts 
up YoY

Source: LTK Data

49%
Posts with food links are up 
49% YoY (through June).

RECIPES & COOKING

24%
Posts with beauty links are 
up 24% YoY (through June).

BEAUTY & PERSONAL CARE
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Update imagery to a recipe or 
drugstore beauty image

A beautiful recipe 
in an always shifting 
landscape.
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The majority of shoppers 
are making CPG purchases 
from Creators.
Percentage of consumers that make CPG purchases recommended 
by Creators:

70%
Millennial

66%
Gen Z

61%
General Pop

Update data with below & 
update imagery
61% General Population, 
66% Gen Z, 70% Millennials 

LTK 2024 Shopper Study



 11 Proprietary | Confidential ©2024 rewardStyle Inc d/b/a LTK  11 Proprietary | Confidential ©2024 rewardStyle Inc d/b/a LTK

80%
of CPG Creator shoppers say they are more likely to try a new 
brand or product after seeing a Creator post about it.
(26% lift from all categories.)

Update imagery to a recipe or 
drugstore beauty image
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LTK 2024 Shopper Study
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i.) Creator Posting: Look at captions and keywords to 
show how Creators are posting + 1-2 insights of if 
there are category cross over

(1) GRWM, Get Ready

(2) Routines

(3) Unready

(4) Tutorial, Demo, Trial, Try

(5) haul

01 Instagram

03 YouTube

04 TikTok

2024
Top-shopped social for holiday 
Millennials & Gen Z

Social evolution: 
change is constant

05 Pinterest

LTK 2024 Holiday Shopper  Study

LTK 2024 Shopper Study

02 Facebook

Pinterest 
and 
Millennials
Pinterest #1 growth 
for Millennials 
following Creators

YouTube 
and 
Gen Z
YouTube growing 
quickest in usage for 
Gen Z
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Imperative for effective content. 
Budget 20% towards LTK Boost

Hold: creative to design a page where ally 
can input bullets for campaign strategy
- In-store creator campaigns
- Boosting
- Content licensing 

A winning 360 Strategy

Target LTK shoppers and Creators 
through ad package placements

Test into being a cross-platform 
player during a peak consumer 

moment
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Update imagery
- Add “always on” campaign 

along the bottom in a 
bubble

ALWAYS ON CAMPAIGNS

Target multiple LTK consumer groups 
through strategic Creator partners

LTK BoostLTK Ads LTK CTV



Thank you
Scrolling the Aisles: LTK CPG Study

For additional research and insights:

https://company.shopltk.com/brand-central

@ltkbrandcentral

@ltkbrandcentralLTK Brand Central

For additional research and insights:

https://company.shopltk.com/brand-central
https://www.instagram.com/ltkbrandcentral/#
https://www.instagram.com/ltkbrandcentral/#
https://company.shopltk.com/brand-central

